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	Aims and Objectives
	The course applies key theories and research on innovation and entrepreneurship and then reviews and synthesizes those theories and research to apply them in a much broader and contemporary context, including corporate and public services, emerging technologies and economies, and sustainability and development and creating and capturing value from innovation and entrepreneurship. This course also explores the skills that every entrepreneur should possess, such as opportunity recognition and development, and methods of advancing entrepreneurial skills by exploring strategic issues regarding new venture creation and development. In addition, this course explores the skills that every manager needs in order to manage successful innovation in entrepreneurial as well as established ventures. The course will focus on innovation- based strategiesand adventure starting-up ventures that excel at identifying, building,
and commercializing different societal aspects.

	Learning outcomes
	On completion of the course, students should be able to:
1. Assess and evaluate the role of entrepreneurial activity and innovation on the success of abusiness venture
1. Develop and analyses an innovativ and entrepreneurial situation strategies
1. Critically analyses the techniques used in enhancing innovative and entrepreneurialbehavior
1. Establish relations between entrepreneurship and innovation in a real businessenvironment
1. Appreciate and understand the role of technology, education and globalization for
innovative firms
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